


“How can a small firm become a multinational corporation without being affected by the economic crisis? (…) The Codognotto 
Group has worked hard to become one of the most dynamic entities in the European transport industry, and in doing so has 
attracted attention for its strong growth as well as for its will to innovate. (…) These core traits are the key to understanding the 
impressive growth that the group has reported over the last 15 years. (…) Today the group is seen as one of the leaders of the 
industry, showing strength when faced by new challenges”.

International Transport Journal, Maggio 2016

he Codognotto brand has been well known in the transport industry since the company was first established 
in 1946. It was replaced in 1975 by the current Holding, founded by the six Codognotto brothers. The 

company’s impressive growth however, is more recent and started in the midst of the economic crisis, thanks to 
focused investments in infrastructure, technologies and human resources. These investments allowed the company 
to switch from being a road transport operator to a multimodal transport operator, from national company to a 
multinational one.
Today the company has more than forty operating units, located in Europe, Belarus, Singapore, Dubai and India.
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Innovation and improvement

n the future Logistics and Transportation 
companies will manage freight flows by 

integrating different transport modes and 
combining high efficiency with low environmental 
impact. These companies will constantly renovate 
their fleets, use alternative fuels, focus on 
innovation deployment, test new technologies 
and always search for the best human resources.

This future, for the Codognotto group is today.
With an awareness of the changes to come in 
the future, Codognotto firmly chose to focus on 
innovation and development: a daily process that 
strives for a constant improvement in services 
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and prices. What really distinguishes Codognotto is its wish to learn and improve and an open minded approach to 
new ideas and projects to be developed with customers and partners.
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CUSTOMER SERVICES

OCEAN

CONTROL TOWER

GREEN COFFEE LOGISTICS

CONSULTANCY - R&D
Research and development dpt. 
established to support innovation 
processes, improve services and provide 
support and advice for clients.

Daily support for the most 
important clients for any issues 
concerning provided services.

A network which operates in all 
major ports of the world guarantees 
competitive prices and high quality, 
availability of spaces in seasonal peaks, on 
time delivery and the more sustainable 
solutions.

Specific competences in integrating 
freight flows, processes and suppliers. 
A cross-divisional team supports 
customers in programming, planning, 
management and control of flows and 
the related information.

High added value services dedicated to 
green coffee transport management assure 
the complete management and traceability 
throughout the supply chain. A service that 
goes from taking charge of the product to the 
DNA analysis.



FTL / LTL

GROUPAGE

AIRFREIGHT

CUSTOM ACTIVITIES

INTERMODALITY

LOGISTICS/WAREHOUSING

FINE ART LOGISTICS 
HIGH VALUE TRANSPORTS

Management of full and partial loads 
thanks to a wide range of equipment and 
vehicles. Internal and full management of 
own fleet.

Medium and long term planning for 
modal shift. Six new railway services 
activated in the last two years.

Warehousing capacity in Slovenia, Italy, United 
Kingdom and Poland for a total area of 130,000 
m2. Investments expected for additional 25,000 m2.

AIR Direct for urgent shipments from 
airport to airport for any weight and 
size. AIR deferred is the most convenient 
service for worldwide shipment to any 
destination.

Receipt, custody and forwarding 
of materials arriving from 
non-EU countries while all customs 
operations are carried out.

Specific competences and equipment for transport 
and logistics of fine art and high value products. The 
service operates throughout the world.

Thanks to its great experience in the sector, 
the Group has gained a parallel competence 
in groupage. Exploiting its network, it can 
operate in every step of the process: shrinkage, 
consolidation, transport and distribution.
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The Group and the environment

odognotto Group has always been aware of the environmental impact of its activities and is constantly aiming at 
making transport sustainable, both from an economic and environmental point of view.

For its efforts, it has been awarded the European Environmental Excellence Certificate.
The fleet is constantly renovated thanks to a three-year buyback. Trucks are fitted with satellite systems, which allow 
centralized control for ECO-routing and the reduction of empty truck trips. There is an ongoing conversion of the 
fleet to alternative fuels with the deployment of new refueling stations. Continuous investment in modal shift allows 
us to offer equivalent services with less environmental impact.



ur main objective is to support the growth of the companies that choose us to transport and store their 
products. Our continuous efforts are focused on answering our customers’ needs and anticipating any request 

for improvement. This has allowed Codognotto Group to be on the market for decades, while building stable 
partnerships with its most important customers based on common development plans. Some of the most relevant 
steps in the Codognotto group development have been taken in order to fulfil our customer’s ideas and ambitions.
A few examples are the recent intermodal investments on six new routes, new mono-client warehouses, and the 
expansion of our Emirates branch to FTL for the management of new freight flows towards Asia and Russia.
This approach has allowed the Codognotto group to achieve its most important results in recent years but more 
importantly it has allowed our customers to grow and us to grow with them.
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Our customers, our strength

Increase of customer portfolio from 2010 to 2015

Composition of 
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www.codognotto.com


